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Balernum is a
branding & design
studio.
 you’re interested in working with us.
So
Great! Let’s talk. You can find our contact
information on the very last page.

Before
we get into the nitty gritty, however,
we want to introduce ourselves. Balernum is
a branding and marketing agency. We help
launch new brands, products, and ventures
and relaunch old ones.

Why
a launch agency? Well, we love the
energy of the launch phase. Clients are
ready and willing to take more calculated
risks, and calculated risks pay off.
Our multi-disciplinary approach

encompasses branding, design, strategy,
audience-building, copy & content, and
marketing. Those six pillars will help you
differentiate yourself from the commoditized
options in your market while you craft and share
a story people care about.
 us, branding and marketing mean building
For
and sharing. That is the essence of what we
help you do: build and share. Here’s the wordier
version: We’d be delighted to help you deploy
your resources for maximum impact and ROI by
working with the right team to employ the right
tactics in the right order with the right audience
at the right time. Right?

Our goal is
simple — to build
brands that matter
and to bring
inspiration, clarity,
and momentum
to passionate
founders.

Capabilities


Good branding goes deeper than surfacelevel aesthetics. Effective marketing is more
than grabbing people’s attention. We want to
understand why your organization exists, what you
do, and how you make people’s lives better.

Once
we understand the long-term impact you
want to make, we’ll guide you through the creative
process and use our skills, expertise, and tools to
build your brand, share your story, and ultimately,
grow your sales.

HERE’S SOME OF THE THINGS WE MIGHT
DO TOGETHER

We’re obsessed
with using
creativity to solve
problems, both
big and small.

Branding

Development

Naming

Social Media

Identity Design

Research

Art Direction

Copywriting + Content

Packaging

Content Strategy

Illustration

Content Production

Print Design

Marketing + Activation

Web Design

Branding*

*THIS IS JUST SO YOU KNOW WE SANDWICH
EVERYTHING WITH BRANDING.

Why does branding work?

What does your brand
stand for?

Where is the proof?

Human beings are constantly
deconstructing and reconstructing
our identities. Stories help us
understand ourselves and the world
we live in. From time to time we want
to take some stories out and put new
stories in, ones that are now a better
fit.

People want to stand with you
because of what you stand for. Once
you figure that out and give people
a story to care about, you’ll find it
easier to recruit talent, raise money,
get positive press, and attract the
right customers. In that respect,
branding is the new advertising.

It’s not like an Apple computer has
components with quantifiable value
that far exceeds the components
of other laptops and desktop
computers.


We
do more than participate in
transactions with businesses. We
want to ally ourselves with certain
brands based on what those alliances
say about us. We use brands to send
signals about our identities, our
values, and our beliefs.

Instead of spending money to grab
attention and hopefully get strangers
to buy, you can invite customers into
an experience—one that gives their
lives more richness, meaning, and
purpose.
When the value of doing business
with you (and enjoying your brand)
far exceeds the price, you gain
people’s trust and loyalty. When
the competitive landscape changes
or the market shifts, you can pivot
without leaving customers behind.
You can take disruptions head on
because you have a brand and true
fans.

It’s not like BMW or Porsche have
valves and pistons, glass and the
leather, that Kia and Hyundai cannot
find and use.
Can anyone really say, “Yep, this
powerful engine and this comfortable
seat cost $50,000.” No.
Value is in the eye of the beholder.
Driving a Porsche or Lamborghini
means something different to the
driver than driving a Kia or a Hyundai.
The emblem on the hood means
something different to observers
than the Kia and Hyundai icons. In a
variety of ways brands create value
that exceeds price or cost of their
“hard” product.

People want
to stand
with you
because of
what you
stand for.

“Build business
strategy around
the things that are
stable in time.”
JEFF BEZOS

Back in December 2012, at a
conference called re:Invent,
Amazon’s Founder & CEO Jeff
Bezos said something that forever
changed the way we think about
business and branding:
“I almost never get the question,
‘What’s not going to change in
the next ten years?’…You can
build business strategy around
the things that are stable in
time…. In our retail business we
know that customers want low
prices, and I know that’s going to
be true ten years from now. They
want fast delivery. They want
vast selection. It’s impossible to

imagine a future ten years from
now where a customer comes
up to me and says, ‘Jeff, I love
Amazon. I just wish the prices
were a little higher. Or, ‘I love
Amazon. I just wish you delivered
a little more slowly.’ Impossible.
The effort we put into those
things, spinning those things
up, we know the energy we put
into it today will still be paying
dividends for our customers ten
years from now. When you have
something that you know is true,
even over the long-term, you
can afford to put a lot of energy
into it.”

These thoughts from Bezos have
changed how we think about
building Balernum and how we
think about serving our clients.

What do we
believe will still be
true in ten years?
People will still be looking for brands that align with their
values and beliefs. They will want to stand with a brand
because of what it stands for.
That’s why we believe that thoughtful, deliberate
branding is the best way to future-proof your business.
If you want to build your business correctly, both for
Millennials and for the generations that follow, then you
must give us a story we care about.
Here’s the good news… The work you put into building
your brand and sharing your story now will still be paying
dividends ten years from now.

We work
with some
really nice
folks.

“Thanks again for all your team’s hard work. Balernum has
brought a lot of value to what we provide. Our client told
me yesterday that they were “blown away” by how well
your designs captured their style and met their goals. Your
team’s commitment to delivering on time has also helped
us deliver their only project that is on track and running
smoothly. Thank you all again, and we look forward to using
your team again on future projects.”

Chris Hill,
Business Development
Director, Smallball Media

“I had never hired a creative agency before I worked with
Balernum. Though I knew what I needed, I wasn’t entirely sure
how to ask for it. Balernum did an amazing job at understanding
my needs, both the ones I could articulate and the ones that I
had trouble putting into words. They asked questions to better
understand, and they asked questions again to make sure they
had heard correctly.
Balernum exceeded every expectation I had and several that
hadn’t even crossed my mind. The results were better than
I could have expected. Balernum can do all the branding,
beautiful design work, strategy, and content creation that one
would expect, but they combine those competencies with
an innate love for both the business and the people running
them. They see the big picture and the end goal and don’t get
lost in all the details. Put simply, they’re good people who are
excellent at what they do.”

Travis Bullington,
President, PTAC Crew

“When we launched our business, we had very limited marketing and
branding expertise on the team. Despite our limited in-house marketing
resources, we nevertheless understood the importance of making a great
first impression. We worked with Balernum initially in the development of our
brand and the message we wanted to project to the world. Balernum was
also instrumental in helping us with the development of our logo, design,
the appearance of our website, creating a desirable user experience, search
engine optimization, and content development—to name a few of the
projects we had them working on. Looking back, it’s nothing short of amazing
what Balernum has been able to accomplish for us in the short amount of
time they’ve been a part of our team. Austin and Chris are both worldclass marketing professionals, and hold themselves to an incredibly high
standard. I can promise they’re easy to work with and will feel like veteran
team members on the first day. I am more than confident in recommending
Balernum to any business seeking a resource that can deliver immense value,
in a short amount of time, for a very reasonable price.“

“My past experiences with hiring consultants or agencies left me with
mixed feelings. We have worked with teams that lacked the true expertise,
were slow to respond and deliver, or wanted to lock us into a long-term
agreement before they had delivered results. I didn’t experience those same
challenges and concerns with Balernum. Balernum allowed me to work on a
project-by-project basis, and their expertise and timeliness was top-notch.
We hired them to help articulate our brand purpose, build out the Our Story
section of our site, and then develop strategy and creative content for several
campaigns, including one for Father’s Day and a big push to kick off the NFL
season. Everything they created was humorous, relevant, and engaging for
our audience. Not only that, working with them was a pleasure. They deliver
quality work on time, consistently. And that’s what I needed in a partner:
their creativity and unique mindset as it relates to our customers. I also
appreciated Balernum’s responsiveness and their communication style with
clients. It is so refreshing to get high-quality strategy and creative from good
people I enjoy doing business with.”

Tim Dunn,
President, TowParts.com

Jon Katz,
CMO, Fanchest

Are you ready to
build bravely?

If you don't want to be a commodity
and compete based on price…
If you suspect that you're falling
behind with technology and
innovation…
If you’re not getting the customers
really want…
If you'd like to reinvent your
company…
If the phrase “future proof” really
jumps out at you…

Then let’s talk
about building your
brand.
Shoot Austin Church (Co-Founder + Operations)
or Chris Conley (Co-Founder + Creative Director)
an email. We typically follow up within 24 hours,
weekends excluded, and we’ll schedule a time to
discuss what you’d like to see happen.
austin@balernum.com
chris@balernum.com
balernum.com
@balernum

